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2019 AT A GLANCE

Direct Mail Processors, Inc. celebrated its 27th anniversary TABLE OF
this year! 2019 has come with a lot of changes for our CONTENTS

company as well the direct mail industry in general.

We were fortunate enough to add a few new organizations Industry Analysis * P. 2
to our DMP family and we've undergone several exciting

staffing changes too. We are eager to see what the rest of S Ereine 5 5
this year brings and look forward to rolling out new solutions urorowing Lompany = . o

to our clients in the coming months.

Service Updates * P. 5
In our 3rd quarter newsletter, you will see an industry analysis

from our perspective, several exciting announcements, and a

few ways our DMP team is giving back in 2019! DMP Gives Back + P. 6




Industry Analysis

(Please see appendix A for raw data)

Although some sectors have seen a decrease in giving, DMP has seen an increase in overall mail volumes
compared to 2018. 2019 has shown a 3% increase in volumes which translates to about 2 million mail pieces.
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OUR GROWING
COMPANY

We've had the opportunity to add some great
organizations to our DMP family and we are
proud to be able to play a small role in the
missions they support. It is an honor to be
associated with the clients we currently service
and we thank you for the differences you make
in our communities.

DMP has also made several exciting staff
changes this year. We are confident that our
leadership team, along with our valued
employees, will help enhance our already
thriving services.

Molly Brandenburg has been promoted to our
Operations Manager of Data Entry. Molly
worked for several years in our Client Services
department as an Account Manager and
provided exceptional service for her clients.
Her expertise in data capture made her the
perfect candidate to take over this department
and she is already making positive changes for
her team and the company as a whole.

Becca Sites has taken on the role as our
Director of Client Services. Becca also served
as an Account Manager for several years and
we are excited to have her overseeing

this department. She has great vision on

ways we can improve our engagement while
giving back to our community and many

causes that our clients work so hard to support.

Jeanne Williams took the lead in our
Acknowledgement and Fulfillment department
and has allowed DMP to grow this service for
our clients. She has a no-nonsense attitude
and makes sure her department runs efficiently
and effectively. We are thrilled to have her as a
leader!
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Kevin Lynch is our new Network
Administrator/Programmer and has been
with DMP for over 15 years. Kevin maintains
our network system and ensures our credit
card department is PCI/DSS compliant. His
positive attitude is just one of the things our
staff loves about him!

Laura Walker has taken on the role as our
Corporate Training Manager. She has
already made huge strides when it comes to
our on-boarding process with new
employees. She is organized,thorough, and
an overall pleasure to work with. Our new
hires have fun getting started with Laura
and they get the best training possible with
her on their side.

Valerie Azadi is one of our newer Account
Managers and has been with DMP for over
10 years. After working as an operator in
our data entry department, she was
promoted to her current position. Valerie
has a bubbly personality and puts her data
entry experience to good use. We are
happy to have her on our Client Services
team!

Heidi Bryan is our newest Account Manager
and has hit the ground running. After her
on-boarding process, she was ready to get
to work and has taken over several clients
from our portfolio. Heidi has a great
attitude, is a team player, and her clients
love working with her.

"Alone we can do so little;

together we can do so much" -

Helen Keller




SERVICE
UPDATES

DMP has been listening to our clients and their
growing need for more web-based solutions.

We are working hard to perfect a few new
services and we are excited to go live with %Dﬁ% e
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these options this year!

We are now announcing a personalized landing
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account, order premiums, and so much more! A Lt
huge perk of this webpage is that it will include
the opportunity for automatic credit card
updates. We hear so frequently that monthly
donors are lost due to expired or outdated
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And finally, there is another big change in the

works for Direct Mail Processors. We will be
opening a second facility in Greencastle,
Pennsylvania in the coming months. This facility
will not only allow us to grow along with our
clients but, it will allow us to expand our current
service portfolio as well. We are very excited
for this new beginning and know it will give us
the opportunity to better service our clients and
staff.




DMP Gives Back

Our team at DMP have made it a goal to give back this year and have been getting more
involved with our clients and the causes they support. In addition to internal team
building, we've had some fun participating in some of our client’s fundraising activities as
well. Check out some of our favorite photos below!

Arbor Day Tree
Planting Cere




